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8 acre s 
of skylights allow about 70 percent of the natural light to enter the park

4 out  o f  10 
visitors to Mall of America are tourists

4.3 mi le s 
of total store front footage                                                         

7 
Yankee Stadiums can fit inside the Mall                                                 

27 
rides and attractions in Nickelodeon Universe®                  

32 
Boeing 747s could fit inside the Mall

65 
semi-trucks were needed to transport trees to 

the theme park to create the outdoor feel of an indoor park

70 degree s 
inside Mall of America whether its spring, summer, winter or fall

86 hour s 
is the length of time it would take to complete your visit to the Mall 

if you were to spend just 10 minutes in each store

100+ pounds 
of food are fed daily to animals at SEA LIFE Minnesota Aquarium – 

plus 90 extra pounds on the days the sharks are fed

258 
Statues of Liberty could lie inside the Mall
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M A L L  O F  A M E R I C A ®

B Y  T H E  N U M B E R S
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400+ 
events are held at Mall of America each year

520+ 
stores are located in the Mall                                                                      

6,000+ 
weddings have been performed at Mall of America

11,000 
year-round employees (13,000 during peak periods)

12,550 
on-site parking spaces in two ramps

  
30,000+ 

live plants and 400 live trees climbing as high as 35 feet tall 
in Nickelodeon Universe®

32,000+ 
tons of trash recycled each year                                                

170,000+ 
Legos have been lost in the LEGO® play area                       

1.3 mi l l ion-ga l lon 
aquarium at SEA LIFE Minnesota Aquarium 

4.87 mi l l ion 
square feet of gross building area                                                                            

40 mi l l ion 
visitors annually which is more than the combined populations of 

North Dakota, South Dakota, Iowa… and Canada                                                         

$650+ mi l l ion 
cost to build Mall of America                                                                       

Nearly  $2 bi l l ion 
Mall of America generates in economic activity annually for

the state of Minnesota               



1982 – Minnesota Twins and Vikings move from Metropolitan Stadium 
(now the site of Mall of America) to the Hubert H. Humphrey Metrodome 
in downtown Minneapolis.

Today:  The  Metropo l i tan Stadium home p late  i s  l ocated  on the 
f loor  o f  Nicke lodeon Univer s e ® near  SpongeBob SquarePant sRock 
Bot tom Plunge .  Gues t s  wi l l  a l so  s e e  the  red  chair  f rom the 
s tadium that  commemorate s  Harmon Ki l l ebrew’s  522- foot  home 
run on the  wal l  above  the  Log  Chute .

1985 – Bloomington Port Authority purchases the 78 acres of real estate 
and starts accepting proposals for development. Proposals included:

o  Of f i c e  complexe s
o  Condominium/re s ident ia l  u se s
o  New convent ion center /v i s i tor s  bureau
o Mixed use  re ta i l / enter ta inment  center

1986 – Agreement signed with the Bloomington Port Authority to develop 
the nation’s largest retail and entertainment complex

1989 – Mall of America groundbreaking on June 1 

1992 – Mall of America opened on August 11 with 71 percent leased space, 
330 brand new stores open for business and 10,000 employees. 

Today:  Mal l  o f  America  has  an average  o f  95 percent  l ea s ed 
space  and i s  home to  more  than 520 s tore s ,  re s taurant s  and 
spec ia l t y  s tore s .

M A L L  O F  A M E R I C A ® S T O R Y
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Y E S T E R D A Y

T O D A Y

T O M O R R O W
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M A L L  O F  A M E R I C A ® T O D A Y

Mall of America is the nation’s largest entertainment and retail complex – 
and we’re still growing. Here’s a look at where MOA® is today:

4.87 mi l l ion square  f e e t 
o f  re ta i l  and 

enter ta inment  opt ions

More  than 520 
world-c la s s  shops ,  spec ia l t y 

re ta i l  and at t rac t ions

At trac t s  more  than 
40 mi l l ion gue s t s  annual l y

Home o f  Nicke lodeon Univer s e ® , 
the  nat ion’s  large s t  indoor 

theme park  with  27 r ide s  and 
at t rac t ions  for  gue s t s  o f  a l l  age s

SEA LIFE®  Minneso ta 
Aquarium i s  a  1 .3  mi l l ion 

ga l lon underwater  exper i ence 
f ea tur ing  10,000 s ea  creature s 

l iv ing  underneath  the  Mal l  in  a 
300- foot  ocean tunne l
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The American Girl ® Store 
f ea ture s  a  do l l  hair  sa lon and a 

bi s t ro  for  d ining

The LEGO ® Store  f ea ture s  a 
34- foot - ta l l  LEGO robot  and 
a  wal l  wi th  180 var ie t i e s  o f 

LEGO piece s

Theatre s  a t  Mal l  o f  America ® 
f ea ture s  14 s c reens ,  D-BOX 

mot ions  s ea t s  and a  21+ theatre

A.C.E.S .  Fl ight  Simulat ion l e t s 
gue s t s  f e e l  what  i t’s  l ike  to  p i lo t 
famous  f i ghter  j e t s  such a s  the 
F/A-18 Hornet ,  P-51 Mustang 

and F4U Corsair

More  than 400 annual  event s , 
inc luding  ongoing  community 
re la t ions  ini t ia t ive s ,  c e l ebr i ty 

appearance s ,  concer t s ,  book 
s igning s  and more

Since  opening  in  1992,  the 
Mal l  has  ho s t ed  more  than 

8,000 weddings
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M A L L  O F  A M E R I C A ®

T O U R I S M

The Mall continues to welcome millions of visitors each year from around 
the world, including guests from:

Brazi l   |   Canada  |   China  |   United  Kingdom  |   France
Germany  |   Ic e land  |   Ire land  |   Japan  |   Korea 

Lat in  America   |   Mexico   |   Norway  |   Sweden  |   Taiwan

D I D  Y O U  K N O W ?
Mall of America generates more than $2 billion annually in economic 
impact for the state of Minnesota.

Out of the Mall’s 40 million annual visitors, approximately four out of ten 
are tourists.

Mall of America is located 1.5 miles from Minneapolis/St. Paul International 
Airport, making it easily accessible for travelers.

Light Rail Transit connects Mall of America to MSP Airport as well as 
downtown Minneapolis and St. Paul.

More than 30 million people live within a day’s drive of the Mall.

More than 50 hotels are located within 10 minutes of Mall of America 
and offer complimentary shuttle service to and from the Mall.
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R A D I S S O N  B L U  M A L L  O F  A M E R I C A
Radisson Blu Mall of America is connected via skyway to the Mall. The 
hotel offers 500 rooms, a state-of-the-art fitness center, Solimar Spa and 
an indoor pool. Guests and shoppers alike can enjoy a delicious meal at 
FireLake Grill House & Cocktail Bar. 

Did you know? Radisson Blu offers complimentary package pick-up for 
hotel guests. Hotel staff will retrieve guests’ bags and drop them off in 
their room so they can keep shopping. 



Mall of America has always been committed 
to green design. Efforts are made 365 days a 
year to reduce waste and improve efficiencies 
in its operation, including passive solar energy, 
an extensive recycling program and 30,000 live 
plants that act as natural air purifiers.
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M A L L  O F  A M E R I C A ®:
G R E E N  B E F O R E  I T S  T I M E
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M A L L  O F  A M E R I C A ® :
Recycles more than 60 percent of its waste – an average of 32,000 
tons per year.

Does not use a central heating system even though the average 
Minnesota high temperature in January is 22 degrees Fahrenheit. 
Instead, the comfortable 70-degree temperature is maintained by:

o  1 .2  mi le s  o f  sky l ight s  for  pas s ive  so lar  energ y
o  Re s idual  heat  f rom l ight  f ix ture s
o  Body  heat  f rom more  than 40 mi l l ion annual  v i s i tor s

Recycles more than 2,400 tons of food waste to a local hog farm, 
which equates to more than a million hog meals annually.

Releases thousands of ladybugs instead of utilizing pesticides on 
live plants. 

Offers electric vehicle charging stations to serve owners of electric 
cars, bikes and scooters.

In 2011, installed more than 5,400 LED bulbs, spanning more than 
2.2 million square feet and reducing parking ramp energy costs by 
two thirds.

Parking Ramps Before Parking Ramps After
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N I C K E L O D E O N  U N I V E R S E ®

Located in the center of the Mall, Nickelodeon Universe is the nation’s 
largest indoor theme park, featuring:

7 acres of entertainment for guests of all ages

27 rides and attractions 

Barnacle Blast Zip Line:
o  Opened summer 2014
o Is  the  longe s t  indoor  z ip  l ine  in  Nor th  America
o  405 f ee t  long
o  60 f ee t  above  the  ground
o Par t  o f  the  Dutchmen’s  Deck  at t rac t ion,  which  inc lude s
   Ghos t l y  Gangplank rope s  cour se  and Anchor  Drop s l ide s

Opening in 2016: FlyOver America
FlyOver America is a flight simulation ride that brings guests on a 
breathtaking, aerial tour of some of the greatest landmarks and regions 
throughout the United States in virtual flight technology. 

o  Ful l y  immers ive  exper i ence  inc luding  wind,  mi s t  and s cent s
o  $20 mi l l ion pro jec t
o  Elevate s  gue s t s  10-25 f ee t  above  the  ground
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SEA LIFE® Minnesota Aquarium is home to 10,000 sea creatures and a 1.3 
million gallon aquarium, located under Mall of America.

Interactive activities and attractions include:

The Tunnel – The amazing glass tunnel takes you 14 feet under the water’s 
surface to see sharks, sawfish, sea turtles and a tropical reef.

Stingray Adventure – Guests can dive into a world of stingrays at the 
all-new 12,000 gallon Ray Pool where kids of all ages can touch and feed 

dozens of stingrays.

Pacific Northwest Touchpool – This cold water touchpool is home to a 
variety of colorful and unique creatures. Underwater cameras provide the 
ultimate close-up encounter for guests to interact with different species.
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M A L L  O F  A M E R I C A ®

A T T R A C T I O N S
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The LEGO® Store – The i conic  LEGO Store  f ea ture s  a  Pick-
A-Brick  wal l  wi th  180 di f f e rent  LEGO e lement s  to  choo se 
f rom,  a  var ie ty  o f  p lay  tab le s  to  in sp ire  c reat iv i ty  and e ight 
larger- than- l i f e  mode l s ,  inc luding  a  LEGO Robot  tower ing 
over  34 f ee t  ta l l .

The American Girl® Store – The 22,000 square  foo t  s tore 
f ea ture s  a  fun,  ca sual  environment  where  k id s  and the i r 
fami l i e s  can shop for  the i r  favor i t e  American Girl  product s , 
en joy  a  meal  in  the  Bi s t ro  and t reat  the i r  do l l  to  a  new “do” 
in  the  Dol l  Hair  Sa lon.

A.C.E.S. Flight Simulation – Take  fu l l  contro l  o f  sophi s t i ca ted 
f l i ght  s imulator s  that  are  dupl i cate s  o f  tho se  u sed  to  t ra in 
mi l i tar y  p i lo t s .  Gues t s  are  invi t ed  to  f l y  both  moder  F/A-
18 Hornet  j e t s  and c la s s i c  WWII f ighter s  such a s  the  P-51 
Mustang  and F4U Corsair.

Rick Bronson’s House of Comedy – Thi s  i s  Minneso ta’s 
home for  laughs .  The  comedy  l ineup f eature s  s tand-up 
comedians  and per former s  who have  rece ived  nat ional  and 
internat ional  media  coverage  and who are  o f t en  regarded a s 
groundbreaking ,  ta l ented  ar t i s t s . 

Theatres at Mall of America® – Theatre s  a t  Mal l  o f  America 
f ea ture  14 s c reens ,  4K pro jec t ion t e chnolog y,  3D capabi l i t i e s , 
the  only  D-BOX mot ion s eat  theatre  in  Minneso ta  and an 
ongoing  a l t e rnat ive  s e r i e s  shown on 35 mm f i lm. 

Moose Mountain Adventure Golf – An 18-ho le  miniature 
go l f  cour se  that  has  become a  popular  a t t rac t ion for  Mal l 
v i s i tor s .  The  cour se  f ea ture s  an or ig inal ,  whimsica l  de s ign 
with  an o ld- t ime nor th  woods  f e e l  comple te  wi th  a  l i f e  s iz e 
moose .

Amazing Mirror Maze – Be  amazed and chal l enged a s  you 
f ind your  way  through thi s  fun- f i l l ed ,  l i f e - s iz e  maze  o f 
mirror s  and g la s s .  Thi s  fami ly  a t t rac t ion i s  an i l lu s ion l ike 
no  o ther  wi th  2 ,500 square  f e e t  o f  endle s s  ha l lways .
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Mall of America has hosted thousands of events and celebrity appearances 
since opening in 1992. Musical artists, authors, performers, celebrity 
chefs, athletes and social media sensations have come to the Mall to 
meet fans, sign autographs and perform. Many of these celebrities have 
been spotted shopping and hopping on rides at Nickelodeon Universe®.
Celebrity highlights include:

Hunger  Games  ca s t   |   One Direc t ion  |   Tay lor  Swi f t   |   Jamie  Foxx 
Kevin James   |   Heidi  Klum  |   Zac  Efron  |   Glee  ca s t

Marlon Wayans   |   Ar ianna Huf f ington  |   Arnold  Schwarzenegger

M A L L  O F  A M E R I C A ®  E V E N T S

Jamie Foxx

Becky G.

Kendall and Kylie Jenner

Zac Efron
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Our community partners raise more than $12 million annually with Mall 
of America partnerships and in-fund support, making an immeasurable 
difference in the lives of countless people. 

C O M M U N I T Y  R E L A T I O N S  B Y  T H E  N U M B E R S :
40 million annual visitors exposed to MOA® supported causes and events

$24,000 in change collected annually from Mall of America ponds to 
benefit different non-profit partners

Mall of America is a Beyond the Yellow Ribbon certified workplace

A N N U A L  C O M M U N I T Y  E V E N T S  A T  M O A  I N C L U D E :

Juveni l e  Diabete s  Re search  Foundat ion Walk  |   Hol iday  for  Heroe s
MDA Musc l e  Walk   |   Frai s e r  Walk  for  Aut i sm  |   March o f  Dimes

M A L L  O F  A M E R I C A ®  

C O M M U N I T Y  R E L A T I O N S

KS95 Largest Clouds Choir
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S A R A  R O G E R S
Sara Rogers specializes in style made simple. Sara is 
constantly researching retail trends and searching the 
stores at Mall of America to find what’s hot. She has worked 
in the fashion industry as a model, fashion specialist, 
wardrobe therapist and television host.

C H R I S T O P H E R  S T R A U B
Christopher Straub won the nation’s heart as the fan 
favorite fashion designer from season 6 of the reality 
TV program “Project Runway.” Following his appearance 
on “Project Runway,” Christopher continues to design 
apparel, handbags, fashion accessories and home décor. 

Christopher’s design background helps him translate the latest runway 
designer fashions into realistic, wearable looks.

National appearances by Mall of America style experts include:
o  People  Sty l ewatch  Magazine
o  The  Early  Show on CBS
o Pro jec t  Runway
o “O” The  Oprah Magazine
o  BBC
o The Dr.  Phi l  Show
o ABC7 Chicago
o  Chicago  Tribune

T O  B O O K  A N  I N T E R V I E W
with Christopher Straub or Sara Rogers please contact:

Sarah Schmidt, Senior Public Relations Manager
sarah.schmidt@moa.net

Mall of America provides all research and merchandise for fashion 
segments. Models are available upon request.

M A L L  O F  A M E R I C A ®

S T Y L E  E X P E R T S
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Mall of America security officers undergo more than 400 hours of training 
in safety, guest relations, emergency operations, Krav Maga and Verbal 
Judo. The security department also utilizes an in-house K-9 unit, a bike 
patrol and a behavior detection (plain clothes) unit.

On average, each year Mall of America security:
o  Rece ive s  more  than 115,000 ca l l s  for  s e r v i ce s
o  Reuni te s  more  than 3,700 lo s t  chi ldren with  the i r  fami l i e s
o  Re sponds  to  more  than 1,100 medica l  emergenc ie s
o  Help s  v i s i tor s  locate  approximate ly  1 ,200 “ lo s t”  vehic l e s
o  Rece ive s  55,000 t ra ining  hour s  each year

B L O O M I N G T O N  P O L I C E  D E P A R T M E N T
Mall of America also houses an on-site sub-station for the Bloomington 
Police Department. Bloomington police officers work hand-in-hand 
with retailers to prevent retail crime. Mall management and security 
departments work closely with Bloomington P.D. on training and other 
issues.

M A L L  O F  A M E R I C A ®

S E C U R I T Y
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Mall of America Guest Service goes beyond the doors of the Mall. 
Digital Guest Service Representatives monitor every MOA® social 
media account to ensure visitors get the answers they’re looking 
for — from parking updates and store locations to event times, dining 
recommendations and movie schedules. 

C O N N E C T  W I T H  M A L L  O F  A M E R I C A :

Mall of America opened a first-of-its-kind communication hub, the 
Enhanced Service Portal (ESP), which integrates social media, digital 
media, text messaging, security and telecom (phone operators) to 
streamline guest service and tenant response. 

Digital Guest Service Representatives (pictured left) use social media, 
SMS texting, phone, email and in-person channels to track conversations, 
answer questions and keep an eye on trends to better serve and 
communicate with guests.

Mall of America even offers parking reminders with a text-in service for 
guests, which has contributed to a 25 percent decrease in lost vehicle 
calls to security. 

M A L L  O F  A M E R I C A ®

S T A Y I N G  C O N N E C T E D

/MALLOFAMERICA

@MALLOFAMERICA

@MALLOFAMERICA

MALLOFAMERICA

/OFFICIALMOA

MALL OF AMERICA
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The New Grand Entrance to Mall of America is the first portion of a 
multi-step expansion plan. This entrance will include an office tower, JW 
Marriott hotel, additional retail, entertainment space and dining options.

J W  M A R R I O T T
o  Connec ted  to  Mal l  o f  America
o  14 s tor i e s ,  342 luxur y  rooms
o  Upsca le  re s taurant
o  Vale t  s e r v i ce
o  Concierge
o  Lobby  bar  + lounge
o  Underground heated  parking

O F F I C E  T O W E R
o  180,000 square- foo t  Cla s s -A o f f i c e  complex
o  Mult i - l eve l  parking  garage  providing  direc t  acce s s  to  the  Mal l
o  Located  near  Minneapol i s /St .  Paul  Internat ional  Airpor t 

R E T A I L  S P A C E
o  Upsca le ,  fu l l - s e r v i ce s  re s taurant s
o  Fas t - ca sual  concept s 
o  Varie ty  o f  re ta i l e r s  wi th  a  focus  on high-end brands

M A L L  O F  A M E R I C A ®

T H E  N E W  G R A N D  E N T R A N C E
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If you would like to request a high-res image or HD video for download, 
please contact Tara Niebeling at tara.niebeling@moa.net or visit  
press.mallofamerica.com.

P U B L I C  R E L A T I O N S
60 East Broadway
Bloomington, Minnesota 55425-5550
952.883.8810
mallofamerica.com

Dan Jasper 
dan.jasper@moa.net 
Contac t  Dan for  in format ion regarding  nat ional  news .

Julie Hansen
julie.hansen@moa.net 
Contac t  Ju l i e  for  in format ion regarding  nat ional  news , 
enter ta inment /news  t e l ev i s ion,  movie s  and v ideo  product ion.

Sarah Schmidt
sarah.schmidt@moa.net 
Contac t  Sarah for  in format ion regarding  reg ional  news  and 
s t y l e  s egment s .

Tara Niebeling
tara.niebeling@moa.net 
Contac t  Tara for  in format ion regarding  loca l  news ,  image 
reque s t s  and fac t  checking .

Greta Anderson
greta.anderson@moa.net 
Contac t  Gre ta  for  in format ion regarding  loca l  news ,  t enant 
announcement s  and internat ional  f i lm product ions .

C O N T A C T  P R
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MALLOFAMERICA.TUMBLR.COM

M A L LO FA M E R I C A .C O M

@MALLOFAMERICA

@MALLOFAMERICA

/MALLOFAMERICA


